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Connecting today’s travelers to their world
with smart and seamless travel booking
solutions.

Almosafer is the flagship brand of Seera Group’s Consumer Travel
Business Unit, catering to the discerned needs of travellers from
Saudi Arabia and beyond. Originated in the Kingdom of Saudi
Arabia, Almosafer has transformed from the most successful
online travel agency in KSA to a fully-fledged omni-channel travel
services provider that offers a seamless user experience for travel
bookings across state-of-the-art online platforms, call centres and
retail locations.



Overview

The COVID-19 pandemic has, without a doubt, had a drastic impact on the
travel industry, but not less so on the way people feel about travel in
general.

With restrictions around domestic and international travel in effect over the
past few weeks, lockdowns in place and curfews part of our daily lives,
safeguarding the health of every individual has become our utmost priority
as a society.

As a result of the pandemic, mindsets have shifted, new concerns have
arisen and the way we approach planning a trip has changed.

We have conducted a survey to understand how Saudi nationals will travel
post Covid-19, in an effort to fully understand their needs. Most
importantly, we took a data-driven approach to analyse what would
support them in their travel arrangements in what is yet to be established
as the new normal.

Set up as an online questionnaire which was distributed through various
communication channels, the first-ever Saudi-focused survey around travel
post pandemic gathered over 3000 respondents from all across the
Kingdom.
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Demographics

The 3000+ respondents of the online survey comprised of predominantly Saudi
nationals, with the majority living across Riyadh, Jeddah and Khobar.

Y 79% 21%
0000

Riyadh Jeddah Khobar Dammam Taif Tabuk




Social Life

What will Saudi
travellers do first,
when mobility
restrictions and
curfews are lifted?

Visit friends
& family

Go out for
entertainment /

Stay at dining / shopping

home




CONFIDENCE IN
TRAVEL

How high is the level
of confidence of
Saudi Nationals when
it comes to travel
post pandemic?

Overall confidence levels are unexpectedly high. A positive outlook on travel
and the passion for exploration has not diminished over the past few months
and generally, people are not scared of traveling again.

73% are somewhat confident or fully confident to travel as soon as restrictions
are lifted, whereas 27% are hesitant and will not travel immediately.

28% 45% 27%
Very Somewhat Not
confident confident confident
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KEY DECISION
DRIVERS

What are the most
important factors
behind a travel
decision?

The majority of Saudi travellers questioned opted for social distancing and PPE
rules as one of the main drivers behind making a travel decision (60%).

Clarity on safety measures taken by airlines & hotels is also considered critical for

55% of travellers to help build confidence.

Travel advisory will furthermore play a key role in building additional confidence
on destination level with close to 36% of Saudis choosing this as one of their key

decision drivers.

60%

Social distancing and
PPE (personal
protective equipment)
rules implemented by
your destination of
choice

®

55%

Precautionary measures
showcased by airports,
airlines and hotels

*)

Expert
recommendations on
safe destinations

=)

33%

Medical record for you
and every fellow
traveller (COVID-19
negative proof)
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TRAVEL
COMPANIONS

Who would Saudi
Nationals travel
with?
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FLYING vs.
DRIVING

How would Saudi
travellers get from A
to B on their first trip
post COVID-19?

48% of respondents opted for a car as the transportation method of choice, which
makes staycations and domestic explorations interesting for more than half of the
local population.

However; Saudi travellers are not opposed to air travel, whereas short haul flights
would be a preferred option for them (40%).

QOO

48% 40% 28% 19%

By Car Short-haul flight Medium-haul flight Long-haul flight
(1 to 3 hours) (From 3 to 6 hours) (6+ Hours)




DESTINATION
FOCUS

What are the
preferred
destinations for Saudi
travellers post
pandemic?

Many of our respondents indicated that travel within the GCC is going to be their
first ‘venture’ out of KSA (38%). As for destinations further afield, Asia was
considered a clear favourite amongst Saudi travellers (38%).

Domestic Travel is now a preferred leisure choice for 35% of the respondents. From
cultural explorations, to adventure travel, the Kingdom has lots to offer and people
are now, more than ever, keen on discovering destinations within KSA.

Other popular choices were destinations in Europe (26%) and remote island
getaways (22%).

Within GCC Asia Domestic Europe Remote islands Africa
within KSA (such as Maldives
or Seychelles)
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DOMESTIC
FOCUS

What are the
domestic
destinations Saudis
are waiting to
discover?
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DESTINATION
DRIVERS

What questions do
Saudi travellers ask
when deciding on a
destination?

v

60%

Is there a
quarantine
period?

53%

Are sightseeing
/activities such as
museums & theme

parks open?

39%

Are shopping
outlets & malls
open?

37%

Are
restaurants
open?

33%

Can | use
public
transport?



TRIP
TYPES

What is the purpose
of travel for the first
trip post pandemic

Religious Travel for Saudis remains important, with 42% mentioning it as the
purpose for their first trip post pandemic.

Beach vacations and city escapes would be the first and second choice for leisure
trips.

42% 19% 17% 14% 8%

Religious Beach City Adventure Family
travel vacation escape travel visit




TRIP
DURATIONS

What would be the
length of the first trip
post pandemic?




BOOKING
CHANNELS
How would Saudis

approach their next
travel booking?

=

Booking Online is the channel of choice for the first trip post pandemic with
78% opting for booking channels across web, app and WhatsApp.

78% 8% 8% 6%

Contact the call Speak to a travel Visit a travel

Book online on
agency retail

app or website centre of a travel advisor through
agency by phone. WhatsApp branch
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